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Ford to Advertise In Gay Press

ngton

By Sholnn Freeman

Ford Motor Co. yesterday said it will resume advertising Jaguar and Land Rover vehicles in gay-themed publications,
following an outpouring of fury from gay groups that said Ford's recent decision to pull the ads fed anti-gay sentiment and
emboldened enemies of gay rights.

"l think we're back in gear with Ford," said Matt Foreman, executive director of the National Gay and Lesbian
Taskforce. "They responded to each of the concerns we raised in a positive way. It's a great outcome."

In a letter addressed to the groups, Ford said not only will it resume buying corporate ads featuring Land Rover and
Jaguar, it will begin advertising Ford's other brands in gay-themed publications as well. In the past, Ford had not
purchased advertisements for the Ford, Mercury and Lincoln brands in gay-oriented publications.

The letter, written by Joe W. Laymon, Ford's group vice president for corporate human resources, stated that he hoped
the ad reversal will "remove any ambiguity about Ford's desire to advertise to all important audiences and put this
particular issue behind us."

Ford also said it will continue to support nonprofit groups and events in the gay and transgender communities.
Additionally, Ford reiterated its commitment to supporting gay employees in the automaker's workforce. Ford, the No. 2
U.S. automaker, has received high marks for those efforts from the gay community in the past.

Laymon met with representatives from several gay groups on Monday to hear their concerns. Joe Solmonese, president
of the Human Rights Campaign, said the discussions with Ford were "incredibly constructive." To protest Ford's decision,
the groups began marshaling members from nearly 20 gay organizations to complain to Ford through mail and e-mail.
"This had a great deal to do with pressure from our community,” Solmonese said. "We made our views absolutely clear."

In May, the Tupelo, Miss.-based American Family Association threatened Ford with a boycott because it objected to the
automaker extending partner benefits to gay employees, and because Ford supported gay events and advertised in gay
publications.

A spokesman for the American Family Association said the group had no comment on Ford's reversal. The group owns
200 radio stations under the American Family Radio name and claims more than 3 million supporters. Last month, the
association canceled its boycott after meeting with Ford officials and dealers. A dealer who attended the meeting said he
initiated the summit because he and other Ford dealers in the South feared that a boycott would hurt sales.

Ford officials have maintained that they did not make a secret deal with the American Family Association to pull the
advertising. But gay groups questioned the timing of the ad withdrawals and the decision by the American Family
Association to call off the boycott.

According to the dealer who participated in the meetings, Ford's willingness to meet with the AFA leaders led to the
cancellation of the boycott. At the about the same time, Ford announced that it was canceling advertising of Jaguar and
Land Rover in the gay-themed publications.

Gay groups accused Ford of making a secret deal with the Christian group to pull back the ads in exchange for dropping
the boycott.
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Ford Restores Ads

In Gay Publications
Following Criticism

By KAREN LUNDEGAARD

Ford Motor Co., which just two weeks
ago had appeared to pull its Jaguar and
Land Rover advertising from gay and
lesbian magazines under pressure from
a conservative Christian group, reversed
course and said it would place corporate
ads in these publications, including the
Advocate and Out national magazines.

Ford met with leaders from seven gay
and lesbian organizations Monday, and in
a follow-up letter sent yesterday explained
Jaguar and Land Rover had made indepen-
dent business decisions about their media
plans. “However, it is clear there is a mis-
perception about our intent,” wrote Joe W.
Laymon, Ford’s group vice president of cor-
porate human resources. “As a result, we
have decided to run corporate ads in these
targeted publications that will include not
only Jaguar/Land Rover, but all eight of
Ford’s vehicle brands.”

Two weeks ago, the American Family
Association in Mississippi, which earlier
this year had been angered by the compa-
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Gay and lesbian groups last week
called on Ford to disavow any agreement
with AFA and requested the Monday
meeting. Matt Foreman, executive direc-
tor of the National Gay and Lesbian Task
Force, one of the oldest and largest gay-
rights groups, said the meeting was
“straightforward, direct, cordial.”

Ford declined to comment beyond Mr.
Laymon’s letter. An AFA representative
wasn't reachable yesterday evening.
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Ford to Run Ads in Gay Publications

By KEN THOMAS, Associated Press Writer

Advertisements featuring Ford Motor Co.'s eight vehicle brands will run in gay publications, the automaker said
Wednesday, acting after gay rights groups complained when Jaguar and Land Rover pulled their spots.

Ford is not ordering those luxury brands to resume their specific ads. Rather, the company's ads in the publications will
promote all of its lines, which also include Ford, Lincoln, Mazda, Mercury, Volvo and Aston Martin.

Last week, Ford cited a need to reduce its marketing costs in explaining why it no longer would advertise Jaguar and Land
Rover in several gay publications.

On Wednesday, Ford wrote the gay rights groups that the luxury brands "made a business decision about their media
plans and it would be inconsistent with the way we manage our business to direct them to do otherwise."

Ford pledged to run corporate ads in the publications that will include the entire Ford lineup.

"It is my hope that this will remove any ambiguity about Ford's desire to advertise to all important audiences and put this
particular issue to rest," wrote Joe Laymon, Ford's group vice president for corporate human resources.

The gay groups had suggested a connection between the withdrawn Jaguar and Land Rover ads and pressure from
conservative groups. Ford denied a connection.

In May the American Family Association announced a boycott of Ford vehicles and criticized Ford for making
contributions to gay rights groups, offering benefits to same-sex partners and recruiting gay employees. The organization
called off the boycott late last month.

Several gay rights groups said the move created the perception that Ford had struck a deal with the AFA to reduce its
advertising in gay publications. Gay leaders met with Ford on Monday and asked that the automaker reinstitute the
advertising and distance itself from the Mississippi-based AFA.

Ford's Laymon said the ads' "content will be appropriate and effective in connecting with the intended audience.”

The move was hailed by gay organizations. Neil Giuliano of the Gay & Lesbian Alliance Against Defamation credited the
company with listening to its concerns and making "a clear statement of hondiscrimination and inclusion.”

"Fairness and equality wins out in corporate America," said Joe Solmonese, president of the Human Rights Campaign.
A message left Wednesday with the family association was not immediately returned.

Ford's chairman and chief executive, Bill Ford, said Monday that the automaker values "all people — regardless of their
race, religion, gender, sexual orientation and cultural or physical differences."

Ford has been lauded for offering an inclusive work environment for gays and lesbians. Annual studies by the Human
Rights Campaign in 2004 and 2005 gave Ford a perfect score on corporate policies and practices toward the gay, lesbhian,
bisexual and transgender community.

"The statement released today is representative of the Ford Motor Co. that we've known and respected for years,
not the company that was alleged to exist over the last two weeks," said Matt Foreman, executive director of the
National Gay and Leshian Task Force.

Ford, General Motors Corp. and DaimlerChrysler AG introduced same-sex domestic partner benefits in 2000.
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Ford will again advertise in gay publications

Wednesday, December 14, 2005; Posted: 6:45 p.m. EST (23:45 GMT)
Ads resume after criticism from gay rights groups

WASHINGTON (AP) -- Advertisements featuring Ford Motor Co.'s eight vehicle brands will run in gay publications, the
automaker said Wednesday, acting after gay rights groups complained when Jaguar and Land Rover pulled their spots.

Ford is not ordering those luxury brands to resume their specific ads. Rather, the company's ads in the publications will
promote all of its lines, which also include Ford, Lincoln, Mazda, Mercury, Volvo and Aston Martin.

Last week, Ford cited a need to reduce its marketing costs in explaining why it no longer would advertise Jaguar and Land
Rover in several gay publications.

On Wednesday, Ford wrote the gay rights groups that the luxury brands "made a business decision about their media
plans and it would be inconsistent with the way we manage our business to direct them to do otherwise."

Ford pledged to run corporate ads in the publications that will include the entire Ford lineup.

"It is my hope that this will remove any ambiguity about Ford's desire to advertise to all important audiences and put this
particular issue to rest," wrote Joe Laymon, Ford's group vice president for corporate human resources.

The gay groups had suggested a connection between the withdrawn Jaguar and Land Rover ads and pressure from
conservative groups. Ford denied a connection.

In May the American Family Association announced a boycott of Ford vehicles and criticized Ford for making
contributions to gay rights groups, offering benefits to same-sex partners and recruiting gay employees. The organization
called off the boycott late last month.

Several gay rights groups said the move created the perception that Ford had struck a deal with the AFA to reduce its
advertising in gay publications. Gay leaders met with Ford on Monday and asked that the automaker reinstitute the
advertising and distance itself from the Mississippi-based AFA.

Ford's Laymon said the ads' "content will be appropriate and effective in connecting with the intended audience.”

The move was hailed by gay organizations. Neil Giuliano of the Gay & Leshian Alliance Against Defamation credited the
company with listening to its concerns and making "a clear statement of nondiscrimination and inclusion."

"Fairness and equality wins out in corporate America," said Joe Solmonese, president of the Human Rights Campaign.
A message left Wednesday with the family association was not immediately returned.

Ford's chairman and chief executive, Bill Ford, said Monday that the automaker values "all people -- regardless of their
race, religion, gender, sexual orientation and cultural or physical differences."”

Ford has been lauded for offering an inclusive work environment for gays and lesbians. Annual studies by the Human
Rights Campaign in 2004 and 2005 gave Ford a perfect score on corporate policies and practices toward the gay, lesbian,
bisexual and transgender community.



"The statement released today is representative of the Ford Motor Co. that we've known and respected for years,

not the company that was alleged to exist over the last two weeks," said Matt Foreman, executive director of the
National Gay and Leshian Task Force.

Ford, General Motors Corp. and DaimlerChrysler AG introduced same-sex domestic partner benefits in 2000.
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Ford reverses direction on gay publications

Automaker planning to resume advertising
By Rick Popely

Tribune staff reporter
Published December 15, 2005

Ford Motor Co., responding to pressure from gay advocacy groups, reversed course Wednesday and said it would
advertise all eight of its brands in gay publications.

Ford disclosed recently that its Jaguar and Land Rover brands would cease advertising in gay publications after the
American Family Association threatened a boycott of Ford over what it called the company's "homosexual agenda.”

Ford insisted the move to stop advertising in gay publications was a "business decision." But the gay community accused
Ford of caving in to pressure from the association, a conservative Christian group based in Tupelo, Miss.

"Our record on tolerance and inclusion speaks for itself,” Joe Laymon, Ford's group vice president for human resources,
said in a statement. Laymon met with a coalition of gay organizations Monday in Washington.

Ford is even raising the ante by running corporate ads in publications such as the Advocate that mention Ford, Lincoln,
Mercury and its other five brands. This is the first time it will promote all its brands.

Ford's Volvo brand will continue to advertise in gay publications, as it has in recent years. Ford also owns Aston Martin
and holds a controlling interest in Mazda.

"It's an incredibly positive outcome,” said Matt Foreman, executive director of the National Gay and Lesbian Task
Force, one of those at Monday's meeting. "We've never had all eight brands included in their advertising before."

The conservative association called off the boycott after meeting with Ford officials. "We feel our concerns are being
addressed in good faith and will continue to be addressed in the future," it said in a Nov. 30 statement.

The group's offices were closed Wednesday evening and its Internet site did not have a response to Ford's
announcement.

Ford made no commitment as to the amount of money it would spend on gay publications or events.

"My sense is that it's going to be roughly equivalent to what they have been spending,” Foreman said, noting that Ford's
sales are down this year and it faces financial difficulty.

Ford spokeswoman Kathleen Vokes said Ford's announcement does not mean Jaguar and Land Rover will resume
advertising in gay publications as individual brands.

"The independent brands are in charge of their own advertising budgets and where that money is spent is Jaguar's and
Land Rover's decision," she said. "We don't lay out our advertising plans, for competitive reasons."
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December 14, 2005
Ford Affirms Gay Publication Support. No Victory For AFA

David Kiley

Ford Motor Co. on Wednesday afternoon said it will run ads in gay publications, reversing a
decision last week to pull advertising of its Jaguar and Land Rover luxury brands from such
publications. In a letter to gay, lesbian and human rights groups, Ford said it has decided to
run ads for all eight of its brands--Ford, Ford Truck, Lincoln, Mercury, Volvo, Aston Martin,
Jaguar and Land Rover in gay targeted publications. Previously, Ford did not advertise Ford,
Lincoln, Mercury in gay publications.

"It is my hope that this will remove any ambiguity about Ford's desire to advertise to all
important audiences and put this particular issue behind us," Joe Laymon, Ford's group vice

president for corporate human resources, wrote in the letter, which was posted on Ford's web

site.

The American Family Association last week gave up an eight month boycott of Ford after it was told that Jaguar and Land
Rover had dropped ads and sponsorships from gay publications and one organization. The AFA had singled out Ford for
promoting organizations that seek to put gay relationships and marriages on the same social plane as heterosexual
marriages. Ford dealers asked Ford to settle the dispute. Ford denied that the dropping of ads and sponsorships by
Jaguar and Land Rover was in response to the AFA. But the AFA created the perception that Ford had given them what
they wanted, which angered several Ford executives--notably CEO Bill Ford.

AFA official could not be reached at deadline. It's widely expected that the group will reinstate its boycott of Ford.
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Ford meets with gay leaders
Larry Buhl, PlanetOut Network
Tuesday, December 13, 2005 / 05:05 PM

SUMMARY: The automaker insists that business concerns, not threats from an anti-gay group, prompted it to pull some
LGBT advertising campaigns.

More than a week after the Ford Motor Co. changed its ad-campaign plans for gay magazines, executives from the
automaker met with at least five leaders from LGBT groups in an attempt to quell growing concerns that the company
caved in to pressure from an anti-gay group.

Ford said it would have an official response by Wednesday. Two days earlier, leaders from the Human Rights
Campaign, the National Gay and Lesbian Task Force, GLAAD and other LGBT advocates met with Ford
executives in Washington, D.C.

"Our discussion was straightforward and direct,” said Matt Foreman, executive director of the task force. "We
made progress, and it is worth giving them more time to respond.”

A Ford spokesman told PlanetOut last week that, although the company did engage the American Family Association in
ongoing discussions, no formal agreement was reached. However, AFA's chairman, Doug Wildmon, boasted to his
members that his pressure had caused Ford to take action.

Jeffrey Montgomery, executive director of the Michigan-based Triangle Foundation, told PlanetOut Network that Ford said
nothing new in the meeting and that executives forcefully reasserted their business-decision rationale for the ad campaign
changes.

"Ford was adamant that there was never a deal with (the American Family Association), and that AFA does not speak for
Ford," Montgomery said. However, he added that Ford executives stopped short of saying Wildmon's statement was
inaccurate.

Attendees agreed that Ford seemed sincere in restating its commitment to gay-friendly policies and workforce diversity. In
a statement after the meeting, Chairman William C. Ford Jr. said the company values all people, regardless of race,
religion, sexual orientation or other differences.

The AFA, which had threatened a boycott due to Ford's pro-gay policies and its advancement of a so-called "homosexual
agenda," lifted that threat last week, just after the company announced that it would discontinue gay-related campaigns for
two brands, Jaguar and Land Rover.

Further suspicion was cast on the liaison after an industry publication, WardsAuto.com, reported that the ad decision was
part of a larger deal with AFA that included Ford's agreement to no longer sponsor gay and lesbian events and a promise
that its Volvo brand would advertise in the gay media only without messages tailored to gays and lesbians.

The nation's No. 2 automaker insisted that the company's financial hardship, not pressure from AFA, prompted the
decision to end the campaigns.

Advertising industry analysts said Ford's total advertising budget for LGBT media outlets in the United States amounted to
less than $1 million for Volvo, Land Rover and Jaguar combined.

Last week, a coalition of 19 LGBT advocacy organizations sent a joint letter to Ford, expressing dismay and anger that the
company, which has a strong pro-gay record, would cave in to anti-gay pressure.



Coalition leaders say they want Ford to publicly repudiate its relationship with the American Family Association.

"Any effort to appease a handful of vocal extremists backfired and offended millions of fair-minded consumers instead,"
said Joe Solmonese, president of the Human Rights Campaign, in a written statement. "At a time when corporate America
leads on fairness, we hope Ford will shift back into drive."

Ford received a perfect 100 score on HRC's most recent corporate equality index.

AFA's Web site has said that gays lead an "immoral, deviant lifestyle" and are a public health threat. The site even
featured a guest author who linked the gay rights movement to Nazis.



Ford reverses decision to pull ads from gay publications

Amid growing criticism from gay rights leaders and their allies across the country, Ford Motor Co. on Wednesday said it
would continue to advertise its luxury brands in the gay press, reversing an earlier decision.

Amid growing criticism from gay rights leaders and their allies across the country, Ford Motor Co. on Wednesday said it
would continue to advertise its luxury brands in the gay press, reversing an earlier decision. The move came under
allegations that the nation's number 2 automaker had caved to a threatened boycott by the antigay American Family
Association. The AFA on December 1 announced that after meeting with Ford, it had decided to cancel its boycott, noting
that Ford had met some of its demands to be less friendly to the gays and lesbians.

But after meeting with several prominent gay rights groups on Monday, Ford issued a letter stating that it would continue
to financially support gay events and causes and that it had decided to amend its decision to pull advertising for its Jaguar
and Land Rover brands from gay publications, a decision it claimed was based solely on budgetary reasons.

The letter, sent to the seven gay rights organizations that met with the company, drew quick praise from the groups, which
issued the following statement: “We welcome today’s statement from Ford Motor Company and commend their firm
stance in support of inclusion. It is an unequivocal reaffirmation of Ford’s historic commitment to our community and the
core American values of fairness and equality. Moreover, it is conclusive proof of what Ford leaders have repeatedly
assured us—that there never was any deal with anti-LGBT organizations concerning Ford’s support for our community.
We are proud to be back in gear with Ford and look forward to working with them in the years ahead."

As of Wednesday afternoon, there was no word from the AFA. (Advocate.com)
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Ford Reverses, Will Advertise In Gay Publications
Greg Levine, 12.14.05, 6:54 PM ET

No more "ambiguity."
Ford Motor's (nyse: F - news - people) advertising strategy has made a second policy pirouette in a single week.

Led by Chief Executive--and Henry Ford descendant--Bill Ford Jr., the automaker on Wednesday said it will run ads for
eight vehicle brands in gay-oriented publications.

Last week, the centennial firm said it would pull Jaguar and Land Rover placements from those periodicals. Some saw the
termination as a concession to pressure from so-called Christian Right groups, such as Donald Wildmon's American
Family Association. Previously targeting The Walt Disney Co. (nyse: DIS - news - people ) for being too gay-friendly, the
AFA also slammed Ford for that reason--but a fortnight ago said it was ending its Ford boycott.

But a Ford spokesman insisted the omission decision was driven by sales, not intolerance: The firm's Premier Automotive
Group, which includes Jaguar and Land Rover, posted a pretax loss of $108 million for the third quarter. And The
Associated Press quoted the CEO as saying his firm values "all people--regardless of their race, religion, gender, sexual
orientation and cultural or physical differences."

Especially if they drive, one fancies.

Whatever the case, the Dearborn, Mich. manufacturer is making amends--of sorts. According to the AP, Joe Laymon,
Ford's group vice president for corporate human resources, on Wednesday told gay human-rights groups that the luxury
brands "made a business decision about their media plans, and it would be inconsistent with the way we manage our
business to direct them to do otherwise."

And at the same time, Laymon also said the firm would run corporate ads in the publications, commercial pieces that will
include the entire Ford lineup.

"It is my hope that this will remove any ambiguity about Ford's desire to advertise to all important audiences and put this
particular issue to rest,” Laymon wrote.



Ford Will Return to Gay Media

December 15, 2005
By Stephanie D. Smith/Mediaweek

NEW YORK Ford Motor Co. said it would continue running advertisements in gay-oriented magazines for Land Rover
and Jaguar, as well as the rest of its auto brands, including Mazda, Lincoln and Volvo.

The reversal comes a week after Ford drew criticism for deciding to pull ads for Land Rover and Jaguar next year amid
pressure from conservative Christian group American Family Association [Adweek Online, Dec. 7].

Last Wednesday, Ford decided to pull the Land Rover and Jaguar ads after the AFA pressed the company to stop
advertising in gay-oriented magazines such as Out and The Advocate.

The Detroit automaker denied AFA pressure had anything to do with its decision. In a statement, the company said last
week that the two brands "made a business decision about their media plans and it would be inconsistent with the way we
manage our business to direct them to do otherwise."

In a letter to several gay, lesbian and human rights advocacy groups, Joe Laymon, group vice president, corporate human
resources, said Ford decided to continue running the ads in an effort to squelch the notion that the automaker would stop
marketing to gay consumers.

"It is clear there is a misperception about our intent. As a result, we have decided to run corporate ads in these targeted
publications that will include not only Jaguar and Land Rover, but all eight of Ford's vehicle brands," Laymon said. "It is
my hope that this will remove any ambiguity about Ford's desire to advertise to all important audiences and put this
particular issue behind us."

On Monday, Ford met with leaders of several national gay and lesbian organizations including the National Gay
and Lesbian Task Force to discuss Ford's decision. Company chairman and CEO Bill Ford issued a statement after
the meeting that reaffirmed the company's commitment to diversity. "We value all people, regardless of their race, religion,
gender, sexual orientation and cultural or physical differences," he said. "This is a historical commitment of the Ford Motor
Co. that | intend to carry forward."

In Ford's letter, while reiterating its support of the gay community, the company also asserted its right to meet with the
AFA. "We meet every day with people and organizations on many issues and as a business, do not wish be drawn into
those that detract from our effectiveness in the marketplace. That said we expect to be measured not by the meetings we
conduct but by our conduct itself."

Meanwhile, the letter also alluded to Ford's dismal financial situation as a reason why it may cut back support for nonprofit
groups and events in the gay community-and other targeted consumers. "While we still support certain events, | know you
understand that the business situation will limit the extent of our support in all communities in 2006."
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"Make Room for All" was the theme of a meeting hosted by the National Gay and Lesbian Task Force Sunday, December
11, immediately prior to the opening of the White House Conference on Aging, which runs through December 14.

The conference is a once-a-decade event that is the culmination of smaller regional meetings. The NGLTF meeting
highlighted issues particular to the LGBT community that need to be considered in addressing federal policies and
programs on aging.

"LGBT people often have not been visible in that aging world, and because we have not been visible, we have not
been included explicitly," said task force senior strategist Amber Hollibaugh. She said that San Francisco lesbian
icons Del Martin and Phyllis Lyon "were phenomenal at the 1995 conference and made the issue visible, and
were enormously powerful delegates.” But much work remains to be done.

"There is no room for prejudice in the world of aging,” Hollibaugh said. The reality is that LGBT members of the
Baby Boomer generation often have led their lives openly and are not going to go back into the closet. It is
important that they not face discrimination and that their caregivers be culturally competent in providing that
care.

While several of the conference delegates are openly gay or lesbian, Terry Kaelber is the only one who represents an
organization whose primary mission is directed toward LGBT seniors. He is executive director of SAGE, or Services &
Advocacy for GLBT Elders, the 28-year-old organization for gay seniors in New York City.

"There is some vague notion that we all age alike, that we must lose our individuality and become part of this great aging
monolith," said Kaelber, who added that aging is very different for LGBT seniors because of "discrimination and antigay
bigotry, which impacts our ability and willingness to access needed programs and services as we age."

"It is informed by the fact that we, by and large, age as single people without the traditional familial support of a spouse or
children. It makes us more reliant on the programs that we are not so willing to access," he said.

"Aging as a single person, not just an LGBT person, without traditional familial support networks is highly correlated with
increased isolation in old age, depression, substance abuse, medical and physical health complications, unnecessary
institutionalization, and even premature death.

"For our community, adding antigay bigotry and discrimination compounds these outcomes," Kaelber said.

The reality of women's lives is that they devote the equivalent of 12 years to the role of informal caregiver, generally
without compensation. They often take lower paying jobs to have the flexibility to carry out that role, said Laura Young,
executive director of Older Women's League, an organization for midlife and older women. "As a result, women will lose
$250,000 of wage wealth" in performing these tasks, Young said.

She said "the marriage issue" was important to aging members of the LGBT community, and pointed to the photos from a
year ago in San Francisco; "More often than not, they were older couples who had been together for many years who
were looking to get some kind of legal status or protection for the lives that they had build together."

OWL was the only aging organization that took a public stance against last year's Federal Marriage Amendment, which
sought to ban gay marriage.

Young explained that health care benefits "become a tax liability for domestic partners, which doesn't exist for married
couples” who do not have to pay taxes on them. She said the conference needs to talk about changing policies that codify
such discrimination "if we are going to bring LGBT issues into the dialogue.”



"l had an ostrich attitude about aging issues," said Mary McCarthy, 67. She testified with her partner Bonny Winokar about
their marriage in Massachusetts and their fears with regard to Medicare and the house that they purchased and
renovated.

McCarthy said under existing federal spend down requirements for Medicare, if one of them ended up in a nursing home,
"One of us would be destitute and the other would be sick." The property of a traditionally married couple would be
protected.

“In order to have a good old age filled with optimism, you must have a good young age filled with opportunities that
continue throughout the lifecycle," said Norma Thomas, president of the Center on Ethnic and Minority Aging, in
Philadelphia. The effects of poverty, racism, and homophobia do not magically disappear at the age of 60, she noted.

"All of the 'isms' come from our own chauvinism,” said Regina Shavers, executive director of the Griot Circle, a group of
primarily African American and Caribbean seniors. She said, the key to serving a diverse community is realizing that, "You
just need to know that everybody else's life is not just like yours."

"If you have any gender variance, that is totally" another level of competency that has to be addressed. "When | get to the
nursing home and they put one of them pink dresses on me, we are going to have a hard time."

"Just because a person comes to you for services, doesn't mean they are ready to tell you everything. People value their
privacy very much,"” Shavers said. "People in my community survived with their secrecy" in the face of a church that
condemned them, and a broader community that often was not accepting.

Shavers added, "We should be allowed to choose our own families and have the financial benefit of those connections."

Jim Campbell, president of the National Association of HIV Over Fifty, spoke of "the loss [from HIV] that has never been
addressed" for gay males. "We built a family, and those families disappeared almost overnight."

He said HIV is not just a gay issue. Over 17 percent of newly diagnosed cases nationally are in those 50 or older, and the
number is growing by about 1 percentage point a year.

A survey of HIV patients at the Fenway Community Health Center in Boston found that 62 percent of their caseload is 40
or older. And with the success of combination therapy and people with living longer, it is becoming a problem of aging.
Campbell called it "an accident waiting to happen" in the gay community.
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Gay elder advocates criticize White House

Matthew E. Berger, PlanetOut Network
published Wednesday, December 14, 2005

WASHINGTON -- Gay and lesbian advocacy groups believe gay aging issues were purposefully left off the table in this
week's White House Conference on Aging.

The White House conference, held every 10 years, was strongly scripted this week to eliminate resolutions from the floor
or other avenues for gay rights advocates to bring community concerns to light, gay organizational leaders said. They had
hoped to broach issues like funding of elder care services for gays and leshians and economic security for a growing
number of gay seniors.

"The amount of control over this conference is appalling,” said Matt Foreman, executive director of the National
Gay and Lesbhian Task Force. "It's outrageous that, in 2005 at the White House Conference on Aging, LGBT
issues are not only excluded, but that there is no opportunity to officially introduce these issues into the
discussion whatsoever."

The last conference was held in 1995 under the Clinton administration, and a resolution on sexual orientation was
included in recommendations for aging policy given to the White House and Congress. This year, no sexual-orientation or
gender-identity issues were broached.

The conference is organized by a president-appointed committee, which invited only one representative of a gay
community group.

"The process has been to exclude, not include," said Terry Kaelber, executive director of Services & Advocacy for GLBT
Elders, who was invited to participate.

Gay rights leaders held their own counter-summit this week, focusing on specific elder care issues for the population.
Among the major concerns is access for partners to hospitals and health care information, as well as nursing care that is
more accepting of diversity. The counter-summit was themed, "Make Room for All."

"In 10 years, when we come back, we're not going to be sitting outside pleading and hoping that someone in power on the
inside is going to listen to us," said Amber Hollibaugh, a specialist on LGBT aging issues. "The next time, we and all those
we are working with will be on the inside, at the center table, speaking in our own names about all our aging futures."
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Washington Dateline

Byrd warns Frist not to use 'nuclear option' if Democrats filibuster
Alito

By JESSE J. HOLLAND, Associated Press Writer

Sen. Robert Byrd of West Virginia said Monday he doesn't expect Democrats to filibuster the nomination of Supreme
Court nominee Samuel Alito, but he still chastised Senate Majority Leader Bill Frist for threatening to stop any such effort
through a drastic parliamentary effort that has been dubbed the "nuclear option."

"If he ever tries to exercise that, he's going to see a real filibuster if | 'm living and able to stand on my feet or sit in my
seat," Byrd said in a Senate debate with Frist, R-Tenn.

"If the senator wants a fight, let him try it," said Byrd, the Senate's senior Democrat. "I'm 88 years old, but | can still fight,
and fight | will for freedom of speech. | haven't been here for 47 years to see that freedom of speech whittled away and
undermined. "

The animated exchange, springing from the majority leader's threat on Sunday to block judicial filibusters, featured Frist
waving his hands and wiping his brow in exasperation.

Byrd insisted that Democrats have not threatened to filibuster Alito, who was chosen by President Bush as the
replacement for retiring Justice Sandra Day O 'Connor. In response, Frist read from a half-dozen news stories that quoted
Democrats mentioning the option, looking back at Byrd after each item.

"I will do everything | possibly can if your side chooses, if the Democrat side chooses to filibuster," Frist said.

Senate Democrats have questioned whether Alito, a federal appeals court judge, has the proper judicial temperament
and ideology to replace O'Connor.

Some have said Alito's views on issues such as voting rights and abortion could provoke a filibuster unless he allays their
concerns about his commitment to civil rights at his confirmation hearings, beginning Jan. 9.

The filibuster is a parliamentary tactic whereby senators use their right to virtually unlimited debate to block measures,
legislation or nominations. It takes 60 votes in the 100-member Senate to stop a filibuster.

Under Frist's scenario, the GOP would seek a parliamentary ruling that declares filibusters are not permitted against
judicial nominees. That ruling ultimately would go before the full Senate for a vote, with a simple majority required to
prevail. Republicans hold 55 seats.

Democrats like Byrd have threatened to retaliate with a fight that could snarl Senate business for months.

With the Senate back in town, Progress for America, a conservative advocacy group, launched a new television ad
supporting Alito in Washington, D.C., Maine, Rhode Island and Nebraska. It will run for four days on cable stations, costs
$150,000 and features two former Alito clerks praising the judge.



The Fraternal Order of Police announced Monday that it will support Alito's nomination. "We believe that he will be an
outstanding addition to the Supreme Court," said FOP President Chuck Canterbury.

And the National Association of Manufacturers was expected to endorse Alito on Tuesday.

Several gay and lesbian rights groups announced their opposition to Alito's confirmation Monday. They include the
Human Rights Campaign, National Gay and Lesbian Task Force, Lambda Legal, National Center for Lesbian Rights,
and Parents, Families and Friends of Lesbians and Gays.

Disability rights groups planned to announce their opposition to Alito on Wednesday. They include ADA Watch/National
Coalition for Disability Rights, Alliance of Disability Advocates, Bazelon Center for Mental Health Law, Disability Rights
Education and Defense Fund, National Council on Independent Living and World Association of People with Disabilities.
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Time for a Catholic Stonewall

The Vatican’s latest assault on its gay congregants and priests associates being gay with pedophilia and insults the values
of American Catholics. It's time for a Stonewall-sized rebellion in favor of fairness

By Mary E. Hunt

The Vatican has released a document banning priests “who are actively homosexual, have deep-seated homosexual
tendencies, or support the so-called ‘gay culture.” Rome has been floating trial balloons for some time about this document
to see what level of antigay rhetoric it can get away with. After months of document leaks, the Vatican had already made its
point: Local bishops and religious superiors will be expected to scrutinize seminaries lest they become hideaways of gay
culture. At this point the actual text of the document is irrelevant; dictatorships always rely more on self-censorship through
fear and intimidation than actual punishment to accomplish their goals.

The galling fact is that this document, while purporting to “clarify” church teaching or “purify” the priesthood, is really nothing
more than an effort to link the criminal activity of pedophile priests with homosexuality and to distract from the reprehensible
behavior of bishops who covered up their misconduct. This is an absurd gambit on the part of the Vatican. Homosexuality
has no relationship to child sexual abuse. This scandal has made transparent an untenable “kyriarchal” system—a model of
church that locates power, both sacramental and temporal, in the hands of a few men who literally lord over the laity,
speaking and acting in the name of all believers when in fact they are but a tiny percentage of the community.

It is time for a Stonewall moment.

The Stonewall was a gay bar in New York City where, in 1969, patrons resisted arrest during one of the police’s regular
gay-bashing raids. Rather than acquiesce to the harassment that kept up a neurotic minuet between police and bar
patrons, courageous lesbian, gay, bisexual, and transgender people stood up, spoke out, and resisted. They probably
surprised even themselves at the power of their own righteous indignation.

Catholics should respond to the latest Vatican bullying the same way. After decades of the Vatican implementing a system
that takes authority away from local communities and presumes to impose its will on Catholics who can think for
themselves, it is time for Catholics to stand up, speak out, and resist.

Evidence suggests that U.S. Catholics do not support many of the narrow-minded tenets of their church. In opposition to
the male hierarchy’s belief that ordaining women priests is theological treason, more than 60% of U.S. Catholics say they
would support women in the priesthood, according to the most recent Zogby/LeMoyne poll. Another poll conducted by The
Boston Globe in the Boston archdiocese—where the incidents of sexual abuse by priests were among the worst—finds that
nearly 60% of Catholics oppose a ban on gay priests. Combine this with U.S. Catholics’ clear disregard for the church’s
medieval views on marriage, divorce, and birth control, and increasing numbers of Catholics who support abortion under
certain circumstances, and it becomes obvious that Americans find themselves in a church that does not speak to their
everyday concerns in any meaningful way.

The Vatican, in its patriarchal echo chamber, continues to portray Western values of tolerance and equality as the fallen
morality of a secular society. In so doing, the institutional church treats millions of faithful Catholics in the United States not
as spiritual adults but as perpetual adolescents in need of discipline. The time has come for U.S. Catholics to claim their full
baptismal citizenship and publicly call for changes in church policies on sexuality, ordination, and relationships. Considering
the enormous economic and political influence of the U.S. church, if Catholics here really stood up to their bishops, loudly



and in numbers, the Vatican would have little choice but to listen.

There is evidence that despite the dissembling of the hierarchy, U.S. Catholics are refusing to let the institution scapegoat
gay priests, feminism, and modernity for the Vatican’s sins.

The Conference of Major Superiors of Men, the leaders of the U.S. men’s religious orders, recently said it would send a
delegation to Rome to oppose the antigay seminary policy. In a welcome response to an inflexible Vatican regime, the
superior of the New York Province of the Jesuits, Father Gerald J. Chojnacki, wrote, “We know that gay men...have served
the church well as priests—and so why would we be asked to discriminate based on orientation alone against those whom
God has called and invited?”

This is a question that could be asked about women and married men as well.

Thomas Gumbleton, Detroit’s auxiliary bishop, issued this call to action in a recent sermon: “When authorities in our church
say one thing and then act in a different way, it seems to me that we’re called to challenge that, to speak out if necessary to
try to counteract what our religious authorities do.”

He went on to confront the Vatican with the teaching of U.S. bishops, which says that lesbian, gay, bisexual, and
transgender people are “always our children.” “They say one thing, ‘In you God’s love is revealed,” but then say, ‘You're not
worthy to be in the seminary.’ It is a terrible cruelty and injustice.”

The Women-Church Convergence, a coalition of Catholic feminist groups, clarified that “all ministers, indeed all members,
are called to be responsible agents of their own sexuality” and pledged themselves “to create communities in which all
persons can love and be loved openly as is their birthright. Anything less is simply not Catholic.”

And ultimately, as Catholics face their Stonewall moment, where the choice to submit means a choice to violate one’s
conscience, this is what it comes down to: the meaning of the word catholic. Catholic means all-encompassing, universal,
comprehensive. Catholic does not mean exclusion from the community on the basis of misinformed or capricious
reasoning. This message of universal inclusion was the lesson of the first Stonewall. It is still being learned by society as a
whole. The Gospel message of love and justice is reason to hope Catholics will be quicker on the uptake.

Hunt is codirector of the Women'’s Alliance for Theology Ethics and Ritual (WATER) and a member of the National Gay and
Lesbian Task Force National Religious Leadership Roundtable.
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Supreme Court Weighs Military's Access to Law Schools
By LINDA GREENHOUSE

WASHINGTON, Dec. 6 - The military wants access to law schools on the same basis as other potential employers
seeking to recruit students, although openly gay law students, of course, need not apply. The law schools insist that only
those employers who pledge not to discriminate, against gay men and lesbians or
anyone else, are welcome.

For more than 10 years, the two sides have circled one another as Congress pulled the
noose ever tighter in the form of a threatened withholding of federal money from
noncompliant universities. A showdown in the Supreme Court appeared inevitable, and
on Tuesday it finally took place.

The result was a lopsided argument during which the justices appeared strongly
inclined to uphold a federal law known as the Solomon Amendment, which withholds
federal grants from universities that do not open their doors to military recruiters "in a
1 to the access offered civilian recruiters.
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Members of the Coalition for
Equality outside the Supreme
Court after a hearing on the

Since 1991, the American Association of Law Schools, which includes 166 of the 188 accredited law schools, has
required its member schools to insist that prospective employers agree to a policy of nondiscrimination on grounds that
include sexual orientation. As law schools began to bar military recruiters, Congress responded with a series of
amendments to military spending bills. While the measures were addressed to universities, and not specifically to law
schools, it was the law schools that were the source of resistance.

At first, Congress provided only that Defense Department grants would be withheld. Eventually, it added a long list of
federal agencies and made clear that a denial of access by any part of a university would jeopardize federal grants to the
entire university. At this point, with the stakes so high, law schools began to give in, many complying grudgingly by
relegating military recruiters to off-campus locations. Congress responded last year by adding the provision that requires
not only access, but equal access.

In the argument on Tuesday, the law school coalition's lawyer, E. Joshua Rosenkranz, had difficulty gaining traction as he
urged the justices to uphold the appeals court's judgment that the Solomon Amendment amounted to "compelled speech”
by forcing the law schools to convey the military's message. Chief Justice Roberts made his disagreement unmistakable.

“I'm sorry, but on ‘compelled speech,' nobody thinks that this law school is speaking through those employers who come
onto its campus for recruitment,” the chief justice said. "Nobody thinks the law school believes everything that the
employers are doing or saying."

The lawyer adjusted his focus. The law schools have their own message, "that they believe it is immoral to abet
discrimination,” he said.















